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Minnesota Shopping Center Association
Vol 22. No 4

Location: SWQ of Highway 101 and County Road 39, Otsego
Month/Year Opened: October 2008
Owner/Managing Agent: Ryan Companies US, Inc.
Center Manager: Connie Wasley, Ryan Companies US, Inc.
Leasing Agent: Kris Schisel/Chris Simmons, NAI Welsh (952) 897-7700
Architect: RSP Architects
Construction Contractor: Ryan Companies US, Inc.
GLA: 220,000 sf (38,300 sf for lease and two 1+ acre pads for sale)
Current Occupancy: SuperTarget
# of Stores: Opportunity for in-line retail, junior box and restaurants
who want to join SuperTarget in this rapidly expanding trade area.
Anchor Tenants: SuperTarget
Market Area Served: Northwest Metro
Construction Style: Fun, flowing and a spirited timeless design unite the
buildings in this development for a unique shopping experience.
Additional Facts/Narrative: The project, in one of the fastest
growing areas in Minnesota, pairs excellent visibility to the heavily
traveled Hwy 101 with the promotional draw of SuperTarget.
Available spaces from 1,200 to 20,000 sf as well as outlot pads of
.98 and 1.25 acres.

Snapshot

In The Spotlight: Fiscal Disparities Act 

Great River Centre

Connection
by Peter Berrie, Faegre & Benson, LLP

What is commonly referred to as “fiscal disparities” is
actually the Charles R. Weaver Metropolitan
Revenue Distribution Act. It was created in 1971 as a

system to share a portion of the growing Commercial/
Industrial (C/I) property tax base among the taxing
jurisdictions in the 7-county metropolitan area.  

This year’s session at the State Capitol includes a proposal by
the Mall of America owners to use the program to help fund
a parking ramp and related infrastructure improvements.

The Fiscal Disparities Act formula is complicated and not
understood by many people. Basically, within the 7-county
metro area, all taxing jurisdictions (e.g. cities, counties and school
districts) contribute 40% of their growth in C/I property tax base
into the fiscal disparities pool (known as the area-wide tax base). 

The growth in C/I property value is determined from 1971. For
example, if a city’s C/I tax base had actually remained the same
since 1971 (not likely given the general increase in land value over
the last 37 years and increased development), it would contribute
nothing to the pool. If that same city then had a developer build a

new shopping center with an assessed value $100 million
greater than the assessed value before construction, 40% of that
new tax base would be contributed to the area-wide pool,
while the city would keep the remaining 60% of the tax base. 

This area-wide tax base or pool is then re-distributed among all of
the 7-county taxing jurisdictions based on each jurisdiction’s
population and its relative property tax base compared to other
area jurisdictions. For example, a city with a relatively low tax
base per capita would receive a relatively higher share of the
area-wide tax base.1 Not only does this redistribute taxes among
the various jurisdictions (see below for goals of the program), but
it also helps even out tax burdens among commercial property
owners. Using our $100 million shopping center example, 60% of
the property taxes for the shopping center would be based on
the local tax rate for the community it is located in. But 40%
of its property taxes would be taxed at the area-wide tax
rate.2 According to NAIOP, Saint Paul is the largest net
recipient of fiscal disparities tax base among the larger
taxing jurisdictions. It should also be noted that Bloomington,
home of the MOA, is the largest net contributor.3
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Fiscal Disparities Goals
According to a report of the House
Research department of the State
Legislature, the main goals of the fiscal
disparities programs “are to:

� Support a regional approach to development.
Tax-base sharing spreads the fiscal benefit of
business development spawned by regional
facilities, such as shopping centers, airports,
freeway interchanges, and sports stadiums. It
also may make communities more willing to
accept low-tax-yield regional facilities, such as
parks.

� Equalize the distribution of fiscal resources.
Communities with low tax bases must impose
higher tax rates to deliver the same services as
communities with higher tax bases. These high
tax rates make poor communities less
attractive places to locate or expand in,
exacerbating the problem. Sharing the C/I tax
base can reduce this effect.

� Reduce competition for commercial/industrial
development. Communities generally believe
that some kinds of C/I properties pay more in
taxes than it costs to provide services to them.
This encourages communities to compete for
these properties by providing tax concessions
or extra services, which can weaken their
fiscal condition. Tax-base sharing reduces the
incentive for this competition, thereby
discouraging urban sprawl and reducing the
cost of providing regional services such as
sewage and transportation.”4

Mall of America Proposal
Recently, the owners of the MOA have
proposed a major expansion that would
more than double its existing size. Current
plans for the expansion include four hotels
including a Marriott Renaissance and a
Great Wolf Lodge that could include a large
indoor water park, as well as a 300,000 sf
Bass Pro Shops, the first in Minnesota.
According to Maureen Bausch, the Mall’s
executive vice president of business
development, in addition to Bass Pro Shops,
the expansion would include other stores
and attractions that would be of more
interest to male shoppers than the current
mall.5 The total expansion is expected to
add about 5.6 million sf to the Mall’s existing
retail space of 4.2 million sf, which would
help keep the MOA a national and global
destination shopping experience.6

The total cost of the expansion is about $2
billion, including $200 million for structured
parking and $150 million for public
infrastructure improvements. As in 2007, the
Mall owners are seeking public financial

assistance to help pay for the parking ramp
and infrastructure improvements. At the
time this article went to press, the public
assistance proposal includes a hotel tax
throughout Bloomington, and an additional
sales tax and food and liquor tax for the
MOA only. In addition, as part of the subsidy
package, the Mall has requested a change
to the fiscal disparities program. 

According to a recent Star Tribune article,
as part of its request for public assistance,
the owners of the MOA have requested an
exemption from its contribution to the area-
wide pool.7 Instead, this portion of the Mall’s
property taxes would be used to help pay
for the new parking ramp. The exemption
would result in a very small reduction in
fiscal disparities revenue that taxing
jurisdictions would otherwise receive, and
would stay in place until the debt for the
parking ramp was paid off.

Under the 2007 tax bill that was vetoed by
Governor Pawlenty, the MOA would not
have been exempted from contributing to
the area-wide pool, but rather the area-
wide tax imposed on C/I property would
have been increased by an amount equal
to the fiscal disparities contribution made
by the MOA, with such increase being
made available to pay for the parking
ramp. That proposal would have resulted in
a very small increase among the other pool
contributors (i.e. commercial/industrial
properties throughout the 7-county
metropolitan area) compared to what they
would have otherwise paid. 

According to the Mall’s attorney, Bill Griffith,
the Mall’s annual contribution to the area-
wide pool equals about $4.5 million (or 1.2%
of the total pool).8 Some organizations and
state legislators have opposed the proposal
with respect to the fiscal disparities program
in part because of the increased tax
burden on other commercial/industrial
property, regardless of how small such
increase may be.

Mall officials point out that the construction
of the expansion (expected to take four
years), would create more than 7,000
construction jobs, and that another 7,000
permanent jobs would be created upon
completion. This job creation, coupled with
enhancing the MOA’s stature as a global
shopping destination, makes the expansion
something that would significantly benefit
the entire region.

Fiscal Disparities Act - continued

1 “Fiscal Disparities: Tax Base Sharing in the Twin Cities Metropolitan Area” Report of the Metropolitan Council,
www.metrocouncil.org/metroarea/fiscaldisparities/index.htm.  2 “Sharing the Wealth: How Fiscal Disparities Spreads Property Tax Base
Around the Region, From Downtown to Main Street and Back Again!” Publication of NAIOP Minnesota Chapter with contributions from the
Citizens League. 3 Ibid.  4 “The Fiscal Disparities Program: Commercial-Industrial Tax Base Sharing” Minnesota House of Representatives,
House Research Report.  5 “New Pitch for Aid to Mall”, Susan Feyder, Star Tribune, Page D1, March 6, 2008.  6 Ibid.  7 “New Pitch for Aid to
Mall”, Susan Feyder, Star Tribune, Page D1, March 6, 2008.  8 Ibid.



Red Stag Supper Club, Minnesota’s first
LEED-certified restaurant, opened in
November, 2007, in Northeast

Minneapolis. Owner Kim Bartmann, owner
of Bryant-Lake Bowl and Café Barbette in
Minneapolis, has employed ‘green’
practices in her businesses for years, but for
her latest venture, she
wanted to go well beyond
using local purveyors,
recycled paper and
fluorescent bulbs. She has
realized this goal and now
successfully runs one of
the only LEED-registered
restaurants in the country. 

Bartmann began her
quest by securing a former
warehouse location
featuring heavy timber Douglas fir and
brick, and it inspired her to create a
contemporized version of a North Woods
supper club. In the general contractor role,
Bartmann assembled a strong team of
architects, engineers, energy specialists
and construction personnel to help her
carry out her vision of applying sustainable
practices to the design and construction.
These practices continue with the menu
and operations, and nearly six months since
opening, the benefits are palpable. 

For the design and buildout, the reuse of
furniture, finishes and equipment was key.
For the interiors, the owner was able to
salvage a large amount of materials,
including a large dark wood bar, reclaimed
wood flooring, doors, booths, lights and
Douglas-fir veneer for the dining room walls. 

Reducing consumption and waste was
another key component of the plan, and
energy-saving elements include high

efficiency dishwashers, dual flush toilets, no-
touch faucets, tankless water heaters and
low-flow sink aerators that allow them to
use 70 percent less water than comparable
restaurants. Exhaust hoods, which run
constantly during operation, typically
account for 75 percent of a commercial

kitchen’s HVAC load. The
Red Stag has installed
large variable-speed
exhaust fans that only
operate while cooking,
which will save thousands
of dollars in energy costs
each year. 

Other measures include
installation of sensors and
timers that regulate
lighting and equipment

use to specific needs and hours of
operation. The restaurant is also fully
illuminated by LED lighting, which can be
dimmed, produces no heat, and uses 10-20
percent of the electricity needed for
incandescent lighting. 

The Red Stag Supper Club serves
contemporary supper club fair, classic
cocktails, and an extensive beer and
organic wine list. The restaurant supports
local and organic agriculture which helps
reduce energy used to transport food and
the quantity of fossil fuels used in fertilizers
and pesticides. 

Sustainable practices are not only good for the
environment and your health, they are good for
business. After a payback period of 12 to 18
months, Bartmann expects to
save thousands of dollars each
month in utility costs. 

www.redstagsupperclub.com

Featured 

Sponsors

Company visions

American Engineering Testing, Inc.

To be the engineering partner

of choice when it comes to

soils, foundations,

environmental issues,

construction materials testing,

and forensic evaluations of

existing buildings.

Capital Growth Madison
Marquette

Capital Growth Madison

Marquette’s company vision is

to become true partners with

our clients and provide to

them exceptional service that

produces solid results with

increased returns.

Dougherty Funding LLC

Do good, have fun and make

money.

JE Dunn Construction

To be the best client-centered

building partner in the United

States.

Messerli & Kramer P.A.

Where relationships and results

go hand-in-hand.

RSP Architects 

What we imagine and build

together is better than any of

us can create alone.

Target Corporation

To give Target guests the best

products at the best value in

a way that delights them, and

to give generously to the

communities where Target

does business.
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by Andy McDermott, Shea, Inc.

Red Stag Supper Club

rising star

“One of the only

LEED-registered

restaurants in

the country.”

Bookmark:  Feeling Entrepreneurial?

Retail Detail (Ronald L. Bond; March 2008) – This guide for self start retail businesspeople
takes basic retailing principles and puts them together into an easy read. Bond provides
a comprehensive, step-by-step approach to starting one’s own retail venture.

Retailing (Patrick Dunne & Robert Lusch; March 2008) – A full-color, sixth-edition text that
provides insight into many retail strategies, this text is an educational benchmark for
many business schools with retailing emphasis. 

Retailing in the 21st Century: Current and Future Trends (Manfred Kraft & Murali Mantrala,
March 2008) – This publication studies the most recent trends of retailing practice. From
RFID technology to advanced supply chain management, this book attacks the topic
with real world examples.  

Contact Christopher Naumann at cnaumann@kke.com or Judy Lawrence at
jlawrence@karealty.com with your reading recommendation.



� � Victory Grill has opened at Park Place Promenade in Brooklyn
Park. The 6,700 sf restaurant features banquet rooms, full bar, private

dining areas and outdoor patio seating.

� � Godfather’s Pizza has opened its newest location at Hayden
Lake Square in Champlin.

� � HarMar Mall in Roseville is moving forward with plans to
revitalize the shopping center. Staples, retailer of office products
and services, will occupy part of the movie theater space. A
D’Amico and Sons restaurant and two other retail stores are also
planned for the mall. At the former Backyard Bar & Grill site,
plans are to raze the building and construct a new 7,200 sf
restaurant. 

� � A new Nepali-Tibetan-Indian café at 1659 Grand in Saint
Paul called Cat-Man-Do opened recently with an emphasis
on traditional Indian foods. 

� � Another purveyor of fine Indian cuisine will open soon in the
former Willie's Wine Bar on Harmon. Dancing Ganesha, a
new upscale restaurant, will feature traditional Indian cuisine that
will include French touches.

� � Plans are underway to open Jade, a new full-service Chinese
restaurant and sushi bar in April, in the Midtown Global Market

space formerly occupied by Chang Bang. The menu at Jade will be
a combination of traditional Cantonese and Szechuan dishes, sushi,

and some more contemporary Asian fusion dishes.

2008 Leadership

OFFICERS
President
Bruce Carlson, United Properties
1st Vice President
Cindy MacDonald, Kraus-Anderson Companies
2nd Vice President
Stephen Eggert, Target Corporation
Treasurer
Peter Austin, NAI Welsh
Secretary
Peter Berrie, Faegre & Benson LLP

DIRECTORS
Jack Amdal, KKE Architects, Inc.
Eric Bjelland, NorthMarq Investment Services
Deb Carlson, Cushman & Wakefield of Minnesota, Inc.
Peter Dugan, CB Richard Ellis
John Gelderman, Opus Northwest LLC
Nancy Litwin, General Growth Properties
Tom Madsen, Benson-Orth Associates, Inc.
Immediate Past President (as director):
Jay Scott, Solomon Real Estate Group

COMMITTEE CHAIRS
Program
Paula Mueller, Northtown Mall/Glimcher Properties
Jeff Wurst, Chesapeake Companies
Membership
Mark Norman, Park Midwest Commercial Real Estate
Jeff Horstman, Paster Enterprises
Newsletter
Deb Carlson, Cushman & Wakefield of Minnesota, Inc.
Andy McDermott, Shea, Inc.
Awards
Dan Parks, Westwood Professional Services, Inc.
Steve Johnson, Solomon Real Estate Group
Legislative
Howard Paster, Paster Enterprises
Rob Stolpestad, Exeter Realty Company
Retail Report
Jen Helm, United Properties
Drew Johnson, United Properties
Technology
Sean Cullen, McCombs Frank Roos Associates
Jim Mayland, Colliers Turley Martin Tucker
Golf 
Brad Kaplan, United Properties
Paul Sevenich, Kraus-Anderson Companies
Sponsorship
Ned Rukavina, United Properties
Janele Taveggia, Landform
Community Enhancement
Nikki Aden, Target Corporation
Jennie Zafft, Cousins Properties, Inc.

STAFF
Executive Director
Karla Keller Torp
(P) 952-888-3490 (C) 952-292-2414
ktorp@msca-online.com
Associate Director
Stacey Bonine
(P) 952-888-3491 (C) 952-292-2416
sbonine@msca-online.com
(F) 952-888-0000
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Press ReleasesEvents 

May 7 Monthly Program:
Investment Focus

Jun 4 Monthly Program: Trends
Jun 16 MSCA Golf Tournament
Jul 9 Monthly Program:

Professional Development
Aug 6 Monthly Program:

Transportation
For program place and times and

more info, please go to 
www.msca-online.com

Press releases are printed based upon availability of space and relevance to the local market.

MN MARKETPLACE

Since self-management in 2000, MSCA and The Caring Tree have run solely on
the staff of two. Karla Keller Torp and Stacey Bonine are responsible for the
association as a whole, including everything from leadership and strategic
planning to the organizing and implementation of any and all programs,
events and committees. 

In addition, they manage The Caring Tree, founded by MSCA as a community
outreach project. Karla and Stacey work with a separate board and
implement the annual Caring Tree program as well as year round fundraisers. 

MSCA is excited to announce that the board has approved another full time
position. MSCA will be staying in the same building, but moving offices to a
bigger space and will be starting the search for an additional staff person.
Please watch for more information to come! 

As always, MSCA staff is here to assist members in any way possible and looks
forward to continuing to serve both organizations in years to come!   

Committee Chat   

MSCA Staff
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New Members

Leah Truax
NorthMarq

Jim Hornecker
SUPERVALU

Tom Goodrum
McCombs Frank Roos Associates

Donald Keefe
Mark Vannelli
Towle Financial Services

Jeff Blackwell
LHB, Inc.

Phyllis Hoffman
Re-Cor, LLC

Gina Bainey
The Bainey Group, Inc.

Paula Wagner
Landscape Concepts
Management

Jon Newburg
Marcus & Millichap

Angela Langenbrunner
Colliers Turley Martin Tucker

Jeff Baechler
TRG Commercial

Diane Scherer
TRG Commercial

Brian Zeller
Ban Tara, LLC

Conzemius joins Park Midwest Park
Midwest Commercial Real Estate is pleased
to announce the newest member of its
leasing team, Dan Conzemius. Dan’s focus
will be to provide Park Midwest’s clients with
successful project leasing by seeking new
tenants in a consistent and determined
manner.

Kelcey McKean
Colliers Turley Martin Tucker

Sachin Jay “Sach” Darji
Hinshaw & Culbertson LLP Primary Career Focus: Commercial Real Estate Law

Hometown(s): Eden Prairie; Washington D.C.
Education: Colgate University and University of Minnesota Law School
Family: Wife, Jahnavi
Hobbies: Ice hockey, golf, reading and travel
Very First Job: Selling houseplants door to door
Dream Job: Professional soccer player in Europe
Secret Talent: I make a mean chicken parm
Favorite Food: A “cheese steak wit” from Jim’s Steaks in Philly
MSCA Involvement: Newsletter Committee

Primary Career Focus: Landlord/Tenant Rep with a focus on Downtown, Uptown, and NE Mpls
Hometown: Freeborn, blink and you will miss it (God’s Country)
Education: BS Real Estate Studies, University of St. Thomas
Hobbies: Golf, attending any Minnesota sporting event, cribbage, cooking, kickball,
karaoke, hayrides (don’t judge until you’ve been on one) 
Very First Job: Mentoring Andrea Christenson
Dream Job: Sports Center Anchor
Secret Talent: Tumbling and stand up comedy         
Favorite Food: Sushi, anything at Chino, chocolate!          
MSCA Involvement: Golf Committee

Member News

Member Profiles

ALTA Surveys

by Eric Beazley, Loucks AssociatesHot Spots / Cold Snaps

The downturn in the economy has
allowed interest rates to continue
decreasing, which is allowing financially

stable companies to realize nice returns on
certain strategies such as refinancing their
commercial properties. As you may know,
part of the refinancing process required by
lending institutions is an ALTA update.
Along with refinancing, a property owner
may need an ALTA survey if you are
considering:

• Renovating existing buildings on your
property

• Constructing new structures on your
property

An ALTA/ACSM survey, which stands for
American Land Title Association/American

Congress of Surveying and Mapping, is a
very important document that many people
(e.g., attorneys, lenders, courts, land owners,
etc.) in the world of real estate rely on to
understand easements, encroachments
and other survey exceptions on a piece of
land. ALTA surveys also help resolve issues
associated with the value of a property, for
example vehicular access, parking
capacity, compliance with zoning and
flood zone status.  

There are three basic types of land surveys:
boundary surveys, topographic surveys and
ALTA land title surveys. This article will focus
on ALTA land title surveys, which include
the information found on boundary surveys
and, in some cases, topographic surveys.

Presidents Named for UP & NorthMarq
Effective May 5, Frank Dutke, currently United
Properties (UP) Executive VP Investment and
Development, will become President of UP,
which will focus on investment and
development activities. Jeff Eaton, currently UP
Executive VP Real Estate Services, will become
President of the newly formed NorthMarq Real
Estate Services, which will include brokerage,
property management and construction. 

continued on page 7



In our uncertain economy, it’s great to see so
many retail renovations that capitalize on a
property’s maximum market potential. The three

panelists gave several examples of how
renovations from modest facelifts to complete
teardowns attracted quality tenants, raised rents,
and created an exceptional asset for the
community.

The panelists first distinguished the challenges and
opportunities of shopping center repositioning.
Existing centers already have an established
population and existing infrastructure. Unlike many
new shopping centers, there is always strong
community support for redevelopment of a blighted property. Storm water and other
environmental characteristics of existing sites can present both challenges and
opportunities. Retail sites built in the 1970s often had no requirement for storm water
detention ponds. Although expensive to install, underground storm water detention ponds
leave the entire site available for repositioning. Many times additional pad sites can be
accommodated due to less stringent parking requirements on a site. This can be an
important income generator for a redevelopment.

Citing specific examples, the decision between building new and
remodeling/repositioning existing shopping centers was presented. The changing
demographics of many infill locations must be taken into account when deciding
between a facelift or teardown. For instance, a gentrifying neighborhood could support
the quality, high-rent tenants that an expensive teardown would require. Many existing
shopping centers are in fully developed communities with limited new sites for big-box
retailers. Often what drives the facelift vs. tear down determination is if the existing building
could accommodate a desired retailer’s “prototype.” 

At closing, the current trend towards “green” building and LEED certification was asked of
the panelists. At this time the LEED certification is cumbersome and financially unfeasible
for multi-tenant retail buildings. Hafemann stressed that Tri-Land will incorporate as many
environmentally sound construction practices as possible with its redevelopments, such as
crushing cement on site to use in new foundations. With every shopping center
repositioning, it is important to consider the financial vehicle in place. For instance,
prepayment flexibility would enable both buyer and seller to value a property
unencumbered by a burdensome penalty. Also, a lender that can provide additional
funds by recognizing all value-created activities is important. All can agree that converting
a blighted, underdeveloped property to it highest and best use creates tremendous
benefits for property owners, tenants, and the community. 

March

Professional

Showcase

LO UC KS

Loucks Associates is a
professional consulting
firm with expertise in the
areas of planning, civil
engineering, land
surveying, landscape
architecture, and
environmental services.
Their clients are both
public and private, with
project experience
ranging from retail to
medical clinics to
corporate campuses. 
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Extreme Makeovers 
The Art of Repositioning Shopping Centers

by Ross Dahlin, Itasca Funding Group, Inc.Program Recap   

March presenters: left to right
Bruce Carlson, United Properties (moderator)
Michael Korsh, Kraus-Anderson Companies
Kathy Anderson, AIA, Architectural Consortium LLC
Greg Hafemann, Tri-Land Properties, Inc.

Technology Tip 

Looking to get some
additional exposure for
your project? 

Want to know of new retail
development coming
online? 

Use the MSCA Web site to
review projects and/or
post information on your
project. 

From the home page,
click on retail projects and
take a look at all retail
listing or the sub
categories of new
developments or
redevelopment/renovations.
For members wanting to
add a listing at no cost,
make sure you log in, then
click on retail developments,
then add a listing. 

If you have any questions
please contact Sean
Cullen at (763) 476-6010.

Web Sites

BLOG ME! What the heck is a Blog? 

Check out these links and explore a few
industry related information hubs.

Welcome to the blogosphere!

• www.retail-blog.com

• www.retailstore.blogspot.com

• www.retail-tech.blogspot.com

• www.retaildesigndiva.blogs.com
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Horizon Roofing & Sheet MetalHorizon Roofing & Sheet Metal

Affiliate

612-333-1481 www.horizonroofinginc.com

We’re not the big dog of the city,
but we feel that makes us work
harder and bring a bigger treat
to the table. Try us, we’ll prove it!

We know we’re tired of waiting for the

programing to be done too, but don’t

worry it will be here soon. So stick around

and enjoy the weather!

612-424-6161

Patent Pending
The basic purposes of ALTA surveys include:

• Insuring title to land without a survey exception
• Eliminating variations among the standards of care used

by surveyors
• Supplying title insurance companies and lenders with

surveys of a uniform and appropriate quality.

In general, an ALTA survey consists of two components: the
minimum standard detail requirements and the Table A
option items. As implied by the name, the minimum
standard detail requirements will always be included in the
scope of work for an ALTA survey. In general, the minimum
standard detail requirements include:

• Boundary information
• Access to property
• Gaps/overlaps
• Building locations
• Easements
• Water rights

With regards to Table A inclusions, you should consult your
survey professional about which items are appropriate for
your particular project. The more items that are included,
the more costs will be incurred. Some projects don’t require
the inclusion of Table A items. However, it is prudent to
finalize this scope of services with your lender prior to
beginning your project. The primary components covered in
the optional Table A items are flood zone maps, zoning,

parking and underground utilities. If Table A items are
included in your ALTA survey, typically items 1-4 and 6-11 will
be included, while items 5 and 12-18 are less commonly
included. Finally, depending on your type of project, it may
be important to note that Table A-15 allows for the utilization
of new technologies such as Rectified Orthophotography,
photogrammetric mapping or laser scanning. 

A couple of special items a person should be aware of
when beginning an ALTA survey is that landscaping (such as
trees, bushes, etc.) and wetlands are not required to be
located as part of an ALTA survey. As a result, determining
usable area on a given piece of property may be difficult to
determine unless these items are specifically noted as part
of the surveyor’s scope of work.

In summary, the result of an ALTA survey should be to
establish the property boundary and show various items in
relation to the boundary. The primary objective of an ALTA
survey is to allow parties to understand the physical aspects
of real property and whether any easements,
encroachments or other deficiencies affect that real
property (although some would say the primary reason is to
remove the standard survey exception from the title
insurance policy). To help achieve this objective, ALTA
standards were created to establish a minimum set of
guidelines on which various interested parties could rely.

ALTA Surveys - continued from page 5
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